


Trust: It’s in the Mail. — U.S. Postal Service Named ‘Most Trusted Government Agency’
When it comes to safeguarding personal information, Americans continue to trust the U.S. Postal Service above all other 
government agencies. For the sixth consecutive year, the Postal Service has been named the “Most Trusted Government 
Agency” by the premier privacy trust study in America.
More than 87 percent of the 9,000 Americans surveyed by the Ponemon Institute in its 2010 Privacy Trust Study of the United 
States Government ranked the Postal Service first among 75 federal government agencies. The results show that Americans 
view the Postal Service as the government agency that is best able to keep their information safe and secure. The average 
score among federal agencies included in the survey was 38 percent, down from  
50 percent last year, with an increasing concern among Americans about the government’s surveillance in their personal lives. 
The Postal Service has held the top spot since the first privacy trust survey of the United States Government was completed 
in 2004. In addition, the Postal Service has consistently improved its privacy trust score during this time from 78 percent to the 
current rating of 87 percent. 
“When you visit every door every day, trust is critical,” said Delores Killette, USPS Consumer Advocate and vice president. “It 
is the cornerstone of our mission to deliver reliable and affordable mail service to every American, as well as a great source of 
pride for postal employees across the country.”
The Postal Service handles 40 percent of the world’s card and letter volume and delivers more mail to more addresses in a 
larger geographical area than any other post in the world. Despite the vast size of the Postal Service’s network and scope of 
operations, many Americans know their letter carriers by name and see them as welcomed and trusted members of the local 
community, Killette said.
“We have a 230-year tradition of securing the mail and protecting our customers’ personal information,” said Killette. “This 
survey clearly demonstrates that Americans continue to trust and depend on the Postal Service to protect their privacy.” 

Al Santos. Postmaster, Sacramento 
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U.S. POsTAL SERVICE SEEKs DIsMIssAL  
OF PRICING PROTEsT continued from cover

The Postal Service clearly and indisputably •	
demonstrated honest, efficient and economical 
management: The Postal Service has achieved 
cost savings of $1 billion per year every year since 
2001; in 2009 the cost savings reached $6.1 billion 
by reducing through attrition its workforce by the 
equivalent of 65,000 full time employees. In fact, it 
was able to reduce its career workforce from an all 
time high of 802,970 in 1999 to today’s 588,561, while 
focusing on improving service and growing postal 
products. Other successful efforts include halting 
construction of new postal facilities; negotiating an 
agreement with the National Association of Letter 
Carriers that adjusts letter carrier routes to reflect 
diminished volume; consolidating mail processing 
facilities.

“Considered as the basis for the relief it seeks, 
however, it (AMA filing) quickly collapses into a 
pastiche of selective memory, misunderstanding, 
and misrepresentations, leavened with a healthy 
dose of willful ignorance of the legal and political 
context in which the Postal Service operates,” the 
Postal Service filing states.

In every instance, the AMA chooses to ignore the 
political and legal realities the Postal Service faces, 
despite its members long and involved history with 
the Postal Service. The Postal Service cannot close 
facilities for economic reasons. There are a number 
of legal constraints and provisions affecting labor 
costs. The number of days mail must be delivered 
and pre-paying for retiree health benefits also are 
mandated and part of the political and regulatory 
reality for the Postal Service.

In its filing, the Postal Service urged the PRC to dismiss 
the AMA’s request.

“Substantively, the Motion is wholly deficient, in both 
its interpretation of the ‘extraordinary or exceptional 
circumstances;’ prong of the exigency standard, and 
in its interpretation of the requirement that an exigent 
increase be ‘reasonable and equitable and necessary’ 
to enable the Postal Service, under best practices  
of honest, efficient, and economical management,  
to maintain and continue the development of postal  
services of the kind and quality adapted to the needs  
of the United States.”

Industry Co-Chair Notes

Dorothy Cottrill

The PCC fiscal year ends on September 30. 
October 1 the new Sacramento PCC board 

is elected. We are looking for nominations for board 
members. Do you want to get more out of the PCC? Then  
consider becoming a Board member! Many of the current 
board members have agreed to stay and we are very 
grateful for their dedication. But our organization always 
needs new ideas and help in putting on a quality PCC 
program. If you are interested in being on the board, please  
contact me at dcottrill@sco.ca.gov or (916) 445-2568 
or contact any other board member!

National PCC Day is Wednesday September 15. We 
have a great educational program planned. The morning 
will start with the live broadcast of Postmaster General 
Jack Potter from Portland Oregon. The broadcast will 
be followed by remarks from our keynote speaker, 
Steve Forte, Senior Vice President for Operations. He is 
responsible for the Postal Service’s engineering, facilities, 
network operations management, and delivery and post 
office operations. Next, you have your choice of one of 
four educational seminars:

Best Kept Secrets of the NCSC (National Customer •	  
Service Gateway). Learn how the National Customer  
Support Center (NCSC) enables customers to better 
manage the quality of their mail lists. NCSC provides 
customers information on quality addressing, Move 
Update, change-of-address, Intelligent Mail Barcode 
and other postal products and services.

	Business Customer Gateway•	 . Hear how the 
Business Customer Gateway gives you a single, 
unified landing point to access the online business 
offerings from the Postal Service™. 

Full Service Intelligent Mail Barcode.•	  Randy 
Holt will summarize the Intelligent Mail Barcode 
requirements with a focus on implementing full 
service. 

Nonprofit Mailing. •	 Postal and industry experts will 
talk about the special requirements and benefits 
impacting mail sent by nonprofit entities. 

Lunch will provide an opportunity to network and Steve 
Forte will be our keynote speaker. In the afternoon, 
we have scheduled another session of the two main 
educational seminars: Best Kept Secrets of the NCSC 
(National Customer Service Gateway) and Business 
Customer Gateway. If you prefer, you can choose to 
participate in one of our peer-to-peer roundtables that will 
provide you the opportunity to have an open discussion 
with their peers on topics of mutual interest to the 
mailing industry and the Postal Service. The five peer-
to-peer roundtable subjects are: (1) Nonprofit mailing (2) 
Implementing Full Service IMB (3) Flats (4) Mail Center 
Management and (5) Move Update Compliance. Peer-
to-peer roundtables were wildly successful at the last two 
National Postal Forums. It gives you the opportunity to get 
new ideas and perspectives. USPS staff will be available 
to answer technical questions. If you have an idea for a 
peer-to-peer roundtable subject let me know! If you attend 
the National PCC Day event, including the two educational 
breakouts, the morning broadcast and lunch keynote, you 
will qualify for a certificate from the National PCC. 

This full-day event – with valuable educational and 
networking opportunities is available for only $45 per 
participant. We still have vendor space available. Watch 
for the registration flyers in your mailbox. You can register 
on-line at www.sacpcc.com. See you there!

Postage Statement Completion 
Mailers may make corrections to hard-copy postage statements by:

NEATLY lining through (1 line) the incorrect 99
information; initialing; and 
LEGIBLY printing the new information. 99
No white-out; no pink-out; no yellow-out; no green-99
out; no blue-out. 
No changes are to be made to the information 99
appearing in the PERMIT HOLDER block (block 1) 
of the postage statement. 

As a note, no changes are to be made to the permit number 
which should be considered the same as a checking account 
number. Financial institutions do not accept checks with an 
altered account number and like them, the Postal Service 
wants to protect mailers from fraud and abuse. Also, as 
a recommendation, if you utilize couriers or third-party 
delivery to deposit mailings on your behalf, please consider 
a written instruction on company letterhead to your 
acceptance o�ce identifying who is authorized to make 
changes to postage statements. As always, the best option is 
eDoc � go electronic. By utilizing Postal Wizard or one of 
the other electronic options, your security is assured.

USPS Adds New PCC Workshop-In-A-Box
A new Postal Customer Council (PCC) workshop–in–a–box  
—“Who Ya Gonna Call”— is now available. �e new workshop  
helps employees teach customers who to contact at the Postal 
Service for their business needs. �e workshop also provides 
resources to help customers reach the right person at the 
right time. PCCs serve as liaisons between the Postal Service 
and its business and non�pro�t customers across the United 
States. �Who Ya Gonna Call� is one of many workshop�in�
a�box subjects available to provide business customers with 
information about postal products, services and tools to help 
them grow their business, as well as tips to improve mail 
quality. Workshop�in�a�box o�erings cover a wide range 
of mailing�related topics, including Intelligent Mail, Flats 
Sequencing System and Business Mail 101. Each workshop�
in�a�box is available in both PowerPoint and text versions. To 
view the speaker notes, save the presentation on your computer 
and then reopen it. �en select View Notes page.

Publication 613 Goes Online
The new international shipping guide — Publication 613, 
Shipping International Packages — is now available online. 
It helps make the global shipping process quicker and easier 
for customers. �Publication 613 is a great tool and now 
those who ship online will have the same opportunity to 
see this valuable information,� says Jo Ann Miller, director 
of International Marketing. �It takes the guesswork out of 
international shipping and has proven to be a great tool for 
our Sales representatives in promoting our international 
services to potential customers.�

Business Mail Entry Potpourri


